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Lesson 2 



Step 1: Domain & Brand name 

• Brand Name 

 

Brand Name is the unique identifier of your 
brand  

EXAMPLE: mybrand mysite me 

 

• It should reflect your brand identity 

 

 



Step 1: Domain & Brand name 

• Domain Name 

The unique identifier name on www 

EXAMPLES: myblog.com mysite.net example.org 

 

TLD: .com > .org > .net > .it > .io 

 

GENERAL RULE: .com WINS 



Step 1: Domain & Brand name 

• Domain and Brand Name should be identical, 
altough they are not the same thing 

• They should be unique to you, don’t violate 
any existing trademark 

• Finding good Domain and Brand Name is 
crucial for any successful online initiative: 
TAKE YOUR TIME TO FIND THE IDEAL ONE. 



Step 1 – Domain & Brand Name 

1. Make it Easy to Type 

    Finding a domain name that's easy to type is 
critical to online success. If you use slang (u 
instead of you) or words with multiple 
spellings (express vs. xpress), it may be harder 
for readers to find your site. 

 



Step 1 – Domain & Brand Name 

2. Keep it Short 

    If your domain name is long and complex, you 
risk audience mistyping or misspelling it. Short 
and simple is the way to go. 

 



Step 1 – Domain & Brand Name 

3. Use Keywords 

     Try using keywords that describe your business 
or the services you offer. For example; if you’re a 
glass replacement business, you may want to 
register GlassRepair.com or 
GlassReplacement.com. Include the keywords 
that people enter when searching for your 
products or services. It helps improve your rank 
on search engines (which increases traffic) and 
just makes more sense to your customers. 

 



Step 1 – Domain & Brand Name 

4. Target Your Area 

    If your business is local, consider including 
your city or state in your domain name to 
make it easy for local customers to find and 
remember. Example: PhoenixGlassRepair.com. 

 



Step 1 – Domain & Brand Name 

5. Avoid Numbers and Hyphens 

    Numbers and hyphens are often 
misunderstood — people who hear your 
website address don't know if you're using a 
numeral (5) or it's spelled out (five) or they 
misplace or forget the dash. If you need these 
in your domain, register the different 
variations to be safe. 

 



Step 1 – Domain & Brand Name 

6. Be Memorable  

    There are millions of registered domain 
names, so having a domain that's catchy and 
memorable is essential. Once you've come up 
with a name, share it with close friends to 
make sure it sounds appealing and makes 
sense to others. 



Step 1 – Domain & Brand Name 

7. Research It 

    Make sure the name you've selected isn't 
trademarked, copyrighted or being used by 
another company. It could result in a huge 
legal mess that could cost you a fortune, as 
well as your domain! 



Step 1 – Domain & Brand Name 

8. Use an Appropriate Domain Name Extension 
• Extensions are suffixes, such as .COM or .NET, at the end of Web 

addresses. These can have specific uses, so make sure to choose 
one that works for your business. .COM is far and away the most 
popular, but here are some other top extensions and how they're 
often used: 

• .co : an abbreviation for company, commerce, and community 
• .info : informational sites 
• .net : technical, Internet infrastructure sites 
• .org : non-commercial organizations and non-profits 
• .biz : business or commercial use, like ecommerce sites 
• .me : blogs, resumes or personal sites 
 



Step 1 – Domain & Brand Name 

 



Step 1 – Domain & Brand Name 

 



Step 1 – Domain & Brand Name 

GOAL 

 

• Get your Blog Domain & Brand Name 



Step 2 – LOGO 



Step 2 – LOGO 

COLOR IS KEY 
 

• Red: energetic, sexy, bold 
• Orange: creative, friendly, youthful 
• Yellow: sunny, inventive, optimism 
• Green: growth, organic, instructional 
• Blue: professional, medical, tranquil, trustworthy 
• Purple: spiritual, wise, evocative 
• Black: credible and powerful 
• White: simple, clean, pure 
• Pink: fun and flirty 
• Brown: rural, historical, steady 
 



Step 2 – LOGO 

1. Be Simple 

2. Be Dynamic 

3. Be Versatile 

4. Be Unique 

5. Be Meaningful 

 

 

 



Step 2 – LOGO 

• Ideal Formats: png (transparency), jpeg,  

• Should be used in different formats: icon, 
square icon, favicon, rectangular, 
with\without background 

• Check for similar TM LOGOs 

• Should work with HI\Low resolutions 
 

 



Step 2 – LOGO 



Step 2 – LOGO 



Step 2 – LOGO 



Step 2 – LOGO 

GOAL 

 
• Get an effective LOGO for your Blog, Website and Social 

• FORMATS 

32X32 .ico (favicon) 

150x150 .png (website) 

500x150 .png (website) 

600x600 .png (socials) 

1000x300 .png (socials) 

Save .PSD and .EPS for later USE 
 

 



Step 3 – Socials 

• Book your social pages NOW!  

• Facebook 

• Twitter 

• Instagram 

• Pinterest 

 

• Hook them to your Website later 

• Customize their Brand Image later 



Step 4 – Action 

• Choose your hosting  

• Deploy your Blog 

• Hook Socials 

• Develop your strategy 

• WRITE!  
 

 





 



 



Step 5 – Content 

• Blog Posts 

• Galleries 

• Promotions 

• Polls 


